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MANHEIM HOSTS SUCCESSFUL ONLINE EVENT
FACTORY SALES FOR GENERAL MOTORS
General Motors Remarketing Becomes First to Move
Traditional, In-lane Factory Sales to Online Only

ATLANTA — Manheim recently joined forces with General Motors Remarketing
to execute first-ever Online Event Sales during December and January. These sales,
where no vehicles run down the lanes, have generated solid success rates, with the
December 4 event becoming the strongest General Motors Remarketing sale held in-lane
or online at Manheim during 2008. Due to the strong sales results, General Motors
Remarketing is moving its closed factory sales exclusively to this new format by the end
of the second quarter.

“Our goal is to show our customers ways they can improve their business processes
and gain efficiencies through online wholesaling — nothing is off-limits, including
traditional factory sales,” said Manheim’s senior vice president of account management
and customer strategies, Nick Peluso. “We presented a compelling case to General
Motors that involved taking a long-established, in-lane auction sale and transforming it
into an online sales event with environmental benefits. Manheim’s online and in-lane
services give customers an unbeatable combination for future success.”

At the December 4 sale, General Motors Remarketing had a 92 percent success
rate; nearly one-half of the vehicles were sold to dealers bidding remotely via Simulcast.
Additional sales were held on January 7 and January 8, with success rates reaching 84
percent and 93 percent, respectively. During Manheim’s Online Event Sales on
Simulcast, registered Manheim dealers bid online — whether offsite or onsite. A live
auctioneer leads the sale at the host location with dealers viewing still vehicle images,
condition reports and bidding activity.

Manheim Online Event Sales are held on either Manheim Simulcast or OVE.com,
providing dealers with access to the largest selection of inventory and providing national
sellers the ability to reach the widest audience of buyers.

Online sales also reduce travel time and mileage for dealers and have the potential
to generate environmental benefits. Dealers can also choose to visit Manheim locations
to participate in these sales, if they prefer.
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“We could not be more pleased with the results achieved from these Online Event
Sales,” said Mark Mathews, director of GM Rental and Used Vehicle Activities. “While
this is a significant change from how we’ve sold factory vehicles in the past, it represents
an opportunity for us to take advantage of new ways of doing business that increase
efficiencies and make it easier for dealers to do business with us.”

About Manheim

Manheim (www.manheim.com) is the world’s leading provider of vehicle
remarketing services. Through its wholesale operating locations and array of technology
products, Manheim impacts every stage of a used vehicle’s life cycle, helping
commercial sellers and automobile dealers realize the full value of their vehicles.

The company’s operating location services include reconditioning, certification,
inspections, dealer financing, transport, title management and marshaling, among others.
Manheim is also the leader in vehicle remarketing technology, using its online tools to
connect buyers and sellers around the globe to the world’s largest, most comprehensive
wholesale marketplace. In 2008, Manheim handled nearly 10 million used vehicles,
facilitating transactions representing more than $50 billion in value.

Manheim’s subsidiary companies provide value-added remarketing products and
services, including paintless dent removal (Dent Wizard), Auto Body Repair and salvage
vehicle remarketing (Total Resources Auctions).

Manheim is a subsidiary of Atlanta-based Cox Enterprises, Inc., one of the
nation’s leading media companies and providers of automotive services.
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